
& STYLE MAGAZINE
print



Luxury travel & Style magazine

A t Luxury Travel Magazine we’re all about travel 
for pleasure. For some of our readers that’s 
a fabulous flop and drop resort while for 

others it’s a deeply transformative experience; one from 
which they’ll bring home a change of perspective. From 
encounters with nature at some of Australia’s spectacular 
locations to sophisticated city hotels or quick luxe 
getaways within driving distance of the city, our readers 
want to know about all the exciting ways to luxury travel. 
Our goal is to present them with the most inspiring 
holiday possibilities we can find.

Susan Borham
Editor-in-chief,  

Luxury Travel Magazine



Luxury Travel & Style Magazine is a CAB audited publication that offers 
advertisers access to Australia-wide databases of the nation’s most 
unique group of High Net Worth Individuals – the affluent consumers 
who conspicuously and consistently spend on premium brand products.

Luxury travel & Style magazine

Circulation & 
Distribution

Circulation per quarter	 ¬ 35,000 

Readership				    ¬ 110,000 +

Distribution

Australia wide including:	

				    ¬ Subscriptions 

				    ¬ Newsagents

				    ¬ Five-star hotels 

				    ¬ Airport lounges

				    ¬ First and business class airline seats

				    ¬ Adventure World Travel – selected high net worth clients

				    ¬ Travel Associates – selected high net worth clients

				    ¬ American Express/Travel Scene - selected high net worth clients
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Key Readership 
Demographics
Average number of holidays per year: Two long-haul, two domestic/Pacific

	 Lifestage	 ¬ 60% empty-nesters 45-64 yrs

			   ¬ 32% mature families 45-64 yrs

			   ¬ 8% middle-aged families and couples 18-34 yrs

KEY READERSHIP SURVEY

	 Lifestyle	 ¬ Read publications to gain ideas

			   ¬  Have expressed an interest in luxury travel

			   ¬  Make decisions based on advertising

			   ¬ High consumers of music, theatre, ballet, film and art

			   ¬ Educated, discerning and well informed

	 Travel	 ¬ Importance placed on the holiday experience rather than the price point

			   ¬ Research magazines and internet and add to information from travel agents

			   ¬ Most likely to have had a weekend away in the past three months

			   ¬ Most likely to have been on long-haul international trips

			   ¬ Influenced by emerging destinations/hot-spots

	 Philosophy	 ¬ No apparent financial worries, most are driven by personal fulfilment

			   ¬ Strong desire for self-development and advancing hobbies

			   ¬ Confident, driven, family focused, active
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Rates & Deadlines
display advertising rates

Loadings

Rates exclusive of GST, Includes 10% agency commission.  

Payment on publication of magazine.

deadlines

• Supplement inserts: prices on application

• Competition sponsorship: prices on application

Right-hand position, first half of magazine:  5%

Right-hand position, first third of magazine: 10%

Client preferred positioning: 15%

Inside front/inside back/outside back cover: 20%

Issue Booking Deadline Material Deadline On Sale

#49 Jan/Feb/Mar 21 Nov 2011 1 Dec 2011 28 Dec 2011

#50 Apr/May/Jun 27 Feb 2012 6 Mar 2012 30 Mar 2012

#51 Jul/Aug/Sep 28 May 2012 6 June 2012 29 June 2012

#52 OCT/NOV/DEC 24 Aug 2012 3 Sep 2012 1 Oct 2012

Casual 4x schedule

Double Page Spread $15,500 $13,950

Full Page $8,000 $7,200
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1Qantas Frequent Flyer points accrue in accordance with and subject to the HSBC Qantas Rewards terms and conditions. No points are earned on balance transfers, cash 
advances and other ineligible transactions. You must be a member of the Qantas Frequent Flyer program and provide your valid membership number to HSBC in order to earn 
and redeem points. Membership and points are subject to the terms and conditions of the Qantas Frequent Flyer program available at qantas.com/frequentfl yer A joining fee 
applies. 2Invitations are valid for Qantas Club and Qantas operated international Business Lounges only. Not valid in Qantas Domestic Business, Qantas oneworld® alliance 
airline, partner airline or associated lounges. Each invitation is valid for a single visit before the date specifi ed on the invitation, when travelling with Qantas or Jetstar. Qantas 
Club rules apply which are available at qantas.com/qantasclub. Subject to Qantas Club Invitation Conditions available at hsbc.com.au. Spend within the fi rst 3 months of 
receiving your card to receive your two complimentary Qantas Club lounge invitations. Following that, each year, you will continue to receive two complimentary lounge 
invitations on the anniversary date of your fi rst spend. Fees, charges, terms and conditions apply and are available at hsbc.com.au or by calling 132 152. Applications are subject 
to HSBC’s lending criteria apply. Credit provided by HSBC Bank Australia Limited ABN 48 006 434 162. ACL 232595. HSBC is the credit provider and a registered person under 
the National Consumer Protection Act 2009. Qantas receives payment from HSBC for points issued for use of this credit card. HSBC0928/LT/FPC

The new HSBC Platinum Qantas Credit Card offers you Qantas rewards and travel privileges. 
So now you can enjoy one card with everything from Qantas Frequent Flyer points to 
complimentary invitations to the Qantas Club lounge.

  2 Qantas Frequent Flyer points for every $1 spent on eligible purchases1 overseas

  1 Qantas Frequent Flyer point for every $1 spent on eligible purchases1 in Australia

  2 Complimentary invitations to the Qantas Club lounge every year2

 

All this, from one credit card.

Go to hsbc.com.au/qantas  

Call 1300 308 880

Take off with Qantas
rewards and travel privileges,

all in one credit card.
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*Compared to a Cayman S.

Porsche recommends

So hardcore, it comes with an R rating.

The new Cayman R.
What you see is the attitude: lower sports suspension, 19-inch wheels and a motorsport inspired interior replete 

with lightweight carbon fibre bucket seats. What you feel is the unequivocal focus and flexed responsiveness 

of an elite athlete. 40kg lighter and with a more powerful 243kW mid-mounted engine,* this is a car created 

for the purist who values handling above all else. Could it be the best expression of Porsche agility ever?

See it at porschecars.com.au/caymanR

P C 6 0 9 7 . p d f  P a g e  1  2 1 / 0 6 / 2 0 1 1 ,  1 1 : 5 7  A M

 

 

 

 

 

 
   

 

  

  

 

 

  

 

 

 
 

  

  

J417_LuxTvlFPmed_911_OL.indd   1 5/09/11   11:56 AM

Exclusive Chauffeur-drive service^       |       Generous luggage allowance       |       Seamless connections
Air Transport World 2011 Airline of the Year. *Lie-flat massage seats are available on all aircraft departing Australia including EK409 from Melbourne from 
31st October, 2011. Note, seat types for flights from Dubai may vary. #Emirates flies from Dubai to St. Petersburg from 1st November, 2011 and to Dublin from 9th January, 
2012. ^Business Class itineraries which are exclusively between New Zealand and Australia are not eligible for Chauffeur-drive. TM © Rugby World Cup Limited 2008. 

For more information visit emirates.com/au, contact your local travel agent or Emirates on 1300 303 777.

Enjoy lie-flat massage seats* on your way to Europe.

Europe. As relaxing
as the journey. 

You’ll love everything about your Emirates Business Class journey to 

Europe. Stretch out in your lie-flat massage seat*, be waited on with 

world-class cuisine and gain exclusive access to on-ground lounges. 

Then fly home from any one of our 29 European destinations# and 

you’ll soon discover there’s no other way to fly to Europe.

Fly Emirates. Keep discovering. 

EMI3282

emirates.com/au
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Page & Technical 
Specifications – Display

& STYLE MAGAZINE

DOUBLE PAGE SPREAD

TRIM (WxH) BLEED (WxH) TYPE (WxH)

460 x 270 470 x 280 193 x 238 (pp)

FULL PAGE

TRIM (WxH) BLEED (WxH) TYPE (WxH)

230 x 270 240 x 280 193 x 238

technical specifications	 ¬ Print-ready high resolution PDF files only.

				    ¬ Supply all creative as single page PDFs.

				    ¬ All images 300 DPI.

				    ¬ Convert all pics and logo to cmyk and embed all fonts.

				    ¬ Convert all text in logos etc. from vector- based programs 		

			      (Adobe Illustrator etc.) to outlines.

				    ¬ Output resolution 2400 DPI / frequency 150 LPI. 

				    ¬ 5mm bleed.

				    ¬ 18pt registration mark offset.

				    ¬ Output size = trim + 30mm.

				    ¬ Include a full-colour digital proof.

				    Please send advertising material via quickcut,  

			   www.quickcut.com.au (publisher – Gadfly Media). A full-colour 		

			   digital proof must be supplied to  

			   Lucy Jones: ljones@luxurytravelmag.com.au  

			   or our postal address.
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Page & Technical 
Specifications – 
Classified

& STYLE MAGAZINE

technical specifications	 ¬ Print-ready high resolution PDF files only.

	 	 	 	 ¬ Supply all creative as single page PDFs.

	 	 	 	 ¬ All images 300 DPI.

	 	 	 	 ¬ Convert all pics and logo to cmyk and embed all fonts.

	 	 	 	 ¬ Convert all text in logos etc. from vector- based programs 		

			      (Adobe Illustrator etc.) to outlines.

	 	 	 	 ¬ Print-ready high resolution PDF files only.

	 	 	 	 ¬ Supply all creative as single page PDF’s.

	 	 	 	 ¬ All images 300 DPI.

	 	 	 	 ¬ Convert all pics and logo to cmyk and embed all fonts.

	 	 	 	 ¬ Convert all text in logos etc. from vector- based programs 		

			      (Adobe Illustrator etc.) to outlines.

	 	 	 	 ¬ It is recommend that text should be no smaller than 8pt.

				    Please send advertising material via quickcut,  

			   www.quickcut.com.au (publisher – Gadfly Media). 

				    A full-colour digital proof must be supplied to  

			   Lucy Jones: ljones@luxurytravelmag.com.au or our postal 		

			   address.

single panel

TRIM (WxH) 61x54

double panel vertical

TRIM (WxH) 61x113

4 panel vertical (square)

TRIM (WxH) 127x113

half page

TRIM (WxH) 193x113

triple panel horizontal

TRIM (WxH) 193x54mm

double panel HORIZONTAL

TRIM (WxH) 127x54

$500 +gst $950 +gst

$950 +gst $1375 +gst

$1800 +gst $2600 +gst
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Classified Rates & 
specifications

Issue Booking Deadline Material Deadline On Sale

#49 Jan/Feb/Mar 21 Nov 2011 1 Dec 2011 28 Dec 2011

#50 Apr/May/Jun 27 Feb 2012 6 Mar 2012 30 Mar 2012

#51 Jul/Aug/Sep 28 May 2012 6 June 2012 29 June 2012

#52 OCT/NOV/DEC 24 Aug 2012 3 Sep 2012 1 Oct 2012
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WxH (mm) RATE (AU$)

Single panel 61 x 54 $500+gst

Double PANEL HORIZONTAL 127 x 54 $950+gst

Double panel vertical 61 x 113 $950+gst

Triple panel HORIZONTAL 193 x 54 $1375+gst

4 panel vertical/square 127 x 113 $1800+gst

HALF PAGE 193 x 113 $2600+gst

Deadlines



Luxury travel & Style magazine

Contact
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James Air	 Associate Publisher

	 P: 61 2 8204 1005	

	 E: jair@luxurytravelmag.com.au

mel cook	 Assistant Publisher

	 P: 61 2 8204 1017 

	 M: 0404 766 976

	 E: mcook@luxurytravelmag.com.au

MERISSA BORG	 Assistant Publisher

P: 61 2 8204 1016	

	 E: mborg@luxurytravelmag.com.au

Tracy Harris	 Assistant Publisher

	 P: 61 2 8204 1015

	 E: tharris@luxurytravelmag.com.au

	 Level 1, 579 Harris St, Ultimo, NSW, 2007, Australia 

	 P: 61 2 8204 1000 

	 F: 61 2 9281 7529

	 W: www.luxurytravelmag.com.au	


